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Dear Members

SAPCA had a very successful roadshow 
(what we call Pest-days) during July 
and August 2013. The one day mini-
conferences in Durban, Port Elizabeth, 
Western Cape and Gauteng really 
improved relationships with members 
and non-members.  The presentations 
were awesome as we made use of 
local presenters. Of course we could do 
with more registrations and attendance 
especially in Durban, but this is our first 
round and we have learned a lot on what 
and how we can do things in future. 
Topics like:
•	 Pest Control & Customer Care
•	 Food Safety vs Pest Control

•	 The role of the Technician
•	 Enthusiasm & Success in Selling
•	 Residual Spray Formulations & 

Correct Application
•	 Waste management in Pest Control
•	 Pest Control Services in the City of 

Cape Town
•	 Integrated Pest Management
•	 Social Responsibility: We are not 

islands
•	 Labour law and BEE 
•	 Consumer’s Protection Act & Pest 

Control, and many more proved to be 
a winning recipe to make these days 
a success.

At every Pest-day Theunis van der 
Vyver presented a practical Methyl 
Bromide Certification workshop – 
Product Stewardship as required by the 
Department of Agriculture Act 36 of 
1947.
During the past few years the Registrar 
has been under pressure to remove 
Methyl Bromide’s registration on the 
implementation of the Montreal Protocol 
which was designed to reduce the 
production and consumption of ozone 
depleting substances in order to reduce 
their abundance in the atmosphere and 
thereby protect the earth’s fragile ozone 
layer. 

The future of Methyl Bromide is 
dependent on these figures as the use 
of the gas is under threat and accurate 
records are needed. The Montreal 
Protocol has set binding progressive 

phase out obligations for all countries 
including South Africa for all major ozone 
depleting substances including Methyl 
Bromide.
The Registrar recommended that the 
Importers of Methyl Bromide keep a 
strict register to record every kilogram 
sold.  Every distributor then also keeps 
their own register for their clients with 
all relevant information. The registered 
PCO’s must keep a detailed logbook 
with reference to clients, contact details 
and Methyl Bromide usage. (Act 36 
section 13). He also suggested that a 
draft product stewardship agreement 
be signed by each user before they can 
buy Methyl Bromide in future. This will 
help them in their endeavours to keep 
Methyl Bromide on the critical usage list, 
meaning that it can be used for structural 
& ISPM15 fumigations.

The Registrar has assured the industry 
of the use of Methyl Bromide for 
QPS and critical needs beyond 2015. 
However, should take cognisance that 
pressure to complete phase-out the use 
Methyl Bromide at an international level 
is growing, and there is no guarantee 
that the status with regard to the use 
of Methyl Bromide for QPS and critical 
needs will be allowed forever. 
If you have attended any of the Pest-
days, thank you for your support. The 
next annual Pestbiz will be presented 
again in 2014 and details will soon be 
available.

Letter from the CEO

CEO Lynette Cokayne

Cb Centre West, 75 Durham Street, Clubview, Centurion, 0157
p.O. box  8129, Centurion, 0046

Tel: 012-654 7708  •  Cell: 083 294 8066  •  Fax: 012-654 0248
Email: simone@pcsib.co.za

www.pcsib.org.za 

Cb Centre West, 75 Durham Street, Centurion, 0157
pO box 8126, Centurion, 0046

Tel: 086 111 4556  •  Fax: 086 674 7880, 
Email: info@sapca.org.za

www.sapca.org.za
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PCSIB NQF4  Correspondence Course 
Dates for 2014

The Wefco ACTIVE range consists of 
products that have been developed and 
scientifically tested with Integrated Pest 

Management in mind.
 

The Wefco ACTIVE range offers a variety  
of modern high technology pesticide 

formulations, including application  
equipment and  specialized lure and  

trap products.

Wefco ACTIVE Rat & Mouse Blocks  Reg. No. L6189 Act No. 36 of 1947  Brodifacoum 0.05g/kg  – (Harmful) 
Wefco ACTIVE Rat & Mouse Pellets  Reg. No. L6190 Act No. 36 of 1947  Brodifacoum 0.05g/kg  – (Harmful) 
Wefco ACTIVE Liquid Concentrate Rat & Mouse Bait  Reg. No. L6192 Act No. 36 of 1947  Brodifacoum 0.75g/kg  – (Very Toxic) 

Wefco  ACTIVE® International cc  • Tel: +27 33 346 1920 • Fax: +27 33 346 0512 • Email: info@wefco.co.za • Website: www.wefco.co.za

•	 Scientifically	Proven.
•	 Wide	range	of	bait	presentations	that	can	be	used	singularly,	
 in combination or in sequence.
•	 Highly	attractive	and	palatable.
•	 Based	on	Brodifacoum.
•	 Contains	“Bitrex”	for	safety,	to	limit	poisoning	of	non	target	species.

“The Professional  Choice”

PLEASE NOTE THAT ALL COURSES ARE RUNNING ACROSS 
SOUTH AFRICA IN ALL MAJOR CITIES

ThEOry Exams
24 – 28 February 2014
28 July – 1 August 2014
Closing date for entry
24 January 2014
24 June 2014

PraCTiCal assEssmEnTs
30 May and 31 October 2014
Closing dates for entry
30 April and 30 September 2014
all Workbooks must be in no later than
5 May and 2 October 2014

nOTE: 
NO LATE ENTRIES WILL BE ACCEPTED
NO PAYMENT = NO EXAM
NO WORKBOOKS = NO PRACTICAL ASSESSMENT

For more information, please contact Naomi at the office on 
012-654 7708 or on e-mail at nqf4courses@pcsib.org.za
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The Long Arm of the Outlaw 
A Cowboy Story

After much deliberation and 
some introspection, I once 
again put fingers to keypad 
and share with you the extent 

of corruption and its extrapolation 
ramifications. 
(Some of my grammatical construction 
is staccato and intended so).

In any given business and on any day 
there are challenges and risks that 
one undertakes as a business and as 
participant in our marketplace.
Most are calculated, and even in the 
absence of real research, are relatively 
predictable and manageable…….. And 
then there is the smoking gun and the 
trail.

It started with a call from a long 
standing customer of some 5 years, 
to inform us that they were audited 
by a Health Dept. Official, (here in 
the Western Cape), and under threat 
of prosecution or fine, they had to 
effect certain changes to their pest 
management actions… Also that the 
current incumbent (that’s us), was 
clearly incompetent and that they 
should change service suppliers in order 
to prevent further action……. (“That put 
paid to that one .. didn’t it” !). 

No amount of contact nor talking 
could change the customers mind and 
somewhat incensed we let go…(Soos 
hulle sê in Afrikaans.. Die koël was deur 
die Kerk).

In my capacity as an office bearer 
of SAPCA, I get to hear of another 
company that gets the same treatment 
and with similar traumatic results.

My second encounter with the same 
official is of much larger proportion and 
chaos erupts as a result of an audit 
on a large retail store, with the same 
documented recommendations and of 
course the “obligatory threat of fine or 
prosecution”……. (Meetings, reaction, 
investigation, confusion, erosion of 
customer confidence, accusations of 
extortion and overcharging, dishonesty, 
not meeting service agreement 
expectations and a number of other 
“isms” sprout from the confrontation, 
and the end result is the contract is 
cancelled and the outstanding debtors 
book is elbowed from the table… 
“Revenue for the rest of the period- 
gone, Debtors book..??? It gets legal 
from here, so “nuff-said”).

Meetings with City Health Executive, 
with a view to a request from the 
industry to work with health officials 
in order to best benefit everyone’s 
customer base and enhance a working 
partnership…. “This wasn’t the forum 
to air incidents or individual misgivings 
or concerns, but to further relationships 
on behalf of the Industry”. 
(Good meeting and very encouraged, 
also made the point that in our 
respective roles, we as an industry…..
can advise…. they have the law of 
regulation and can insist and levy fines 
or closure or prosecution or all of the 
above..) 
“A fine balance methinks….with all the 
weight on the one side”.

A few weeks pass, and an Independent 
company (Sole Proprietor and not a 
SAPCA member), calls me and relates 
the same “Modus Operandi”
I advise the gentleman of our meeting 
with City Health and the positive 
intentions and refer him to our contact 
within the Dept. in order to formally 
register a complaint…… (So done… the 
wheels start to roll).

Another incident with the same severity 
befalls one of our SAPCA members 
here in the Western Cape, and the 
investigation gains momentum and 
I personally take the opportunity to 
lodge my own incidents and supply 
documentation to the investigations 
department.

“I wish to digress for a moment, 
and state categorically that 
the Investigations dept. of City 
Health did a sterling job, and 
quickly, and our thanks go to 
them”… “There are concerned 
and professional persons in that 
organisation and we should 
support them whenever and 
wherever possible”.

The investigations justify a formal 
disciplinary, and all concerned parties 
are invited to attend in order to confirm 
the hearing.

Many irregularities are uncovered during 
the investigation.. (“Nuff-said”)
(“We’re all ready to go”)……… 
but……..The official under notification 
of disciplinary, elects to exercise his 
resignation…. And that’s the end of 
that.
And now to the extension of the “Arm 
of the Outlaw”

•	 Nepotism	is	a	word	which	springs	
to mind.

•	 The	industry	is	now	saddled	with	
a person of dubious intent running 
around with a valid P-Registration, 
and arguably touting previous 
“official” status as a marketing 
persuasion.

•	 Four	ethical	and	properly	registered	
companies have had contracts 
cancelled and/or customer 
confidence severely eroded and 
affected by said “officials’” actions.

•	 There	is	(in my own case) mounting 
debt as a result of an outstanding 
debtors book which remains unpaid 
which includes hardware items, 
and arguably as a result of lost 
confidence and customer erosion 
others in this debacle have suffered 
the same consequences.

•	 Revenues	budgeted	and	allocated	
for the rest of the contractual period 
have to be negated.

•	 Tax	clearance	certificates	(PAYE	
and VAT), have been compromised 
as a result of losses incurred and 
as a result, parties had to withdraw 
from responding to tenders which 
require letters of good standing.
o Anything that required any sort 

of Tax clearance is jeopardised 
and it goes without saying that 
outstanding interest accrues at 
the proverbial “Midnight Hour”

•	 The	cascade	effects	are	numerous	
and of course costly.

and so to the conclusion of this 
Cowboy tale:

If your customer gets visited or audited 
by the Health Dept., or any Dept. for 
that matter,…. and there isn’t a call for 
everyone to sit down and plan mutual 
actions to better the situation for the 
benefit of the customer and,, Dare I 
say” ……there is but the slightest hint 
of erosion of customer confidence, or 
persuasion to change service supplier… 
then…. Register your exception to 
the situation and report it to a higher 
authority within that Dept. as a matter 
of extreme urgency, and don’t let go 
until you’re satisfied that everything is 
legit.

What the effects of said “official” will inflict 
on our industry…. Only time will tell.
Sadly we will sit with not a little 
apprehension when anything related to 
“Officialdom” crosses our paths, and I 
trust you will be a little wiser as a result 
of this horseback ride.

by Colin Jardine
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Methyl Bromide ban holds significant 
challenges for the food industry

T
he South African Pest Control 
Association (SAPCA) is 
concerned about a future 
without the fumigant, 

Methyl Bromide, in the absence of 
alternatives, could lead to a standstill 
in the food industry. The Association 
was informed by the Department of 
Agriculture, Forestry and Fisheries 
in March last year that, owing to 
increased international pressure 
to ban the use of the fumigant 
worldwide, there is no guarantee that 
its availability for critical needs in the 
food industry, among others, will be 
secured beyond 2015.  SAPCA VP, 
Colin Jardine notes that the sourcing 
and regulation of Methyl Bromide is a 
mammoth task, and is traditionally left 
to government authorities to navigate.
International pressure and sentiments 
plays a significant role and influences 
the fumigant production and 
consumption in the marketplace.  
Consequently, there are many trade-
partner countries that will not accept 
commodities fumigated with Methyl 
Bromide and this places significant 
elements on alternatives that offer the 
same level of efficiently and minimal 
time delays (as Methyl Bromide does), 
and this has a direct influence on 
logistics and cost, he explains.  
Alternative to the use of Methyl 
Bromide for fumigation in the food 
and beverage industry are being 
considered and researched.  Ecolab 
national operations manager south 
pest division Ashley Probert highlights 
that even though heat treatment has 
been considered as an alternative 
to Methyl Bromide, it will not be 
effective for all types of fumigation 
requirements.  “Heat cannot be 
used to fumigate large stacks of 
bagged commodities or a full silo of 
grain.  Only another fumigant such as 
Phosphine would be able to penetrate 
several hundred tons of dense grain.”
An indication of how the industry could 
be affected by the total withdrawal of 
Methyl Bromide was provided towards 
the end of 2012 when supplies of 
Methyl Bromide to the pest control 
industry were disrupted for a period of 
six weeks.

“SAPCA received reports that some 
sectors of the industry had simply 
ground to a halt, effecting exports of 
certain products and causing delays in 
the transfer of real-estate properties 
where Methyl Bromide was needed 
for fumigation,” Jardine points out.
The present phasing out of Methyl 
Bromide is in line with the Montreal 
Protocol (an international protocol for 
the responsible management and 
execution of activities related to and 
in support of the global industry).  
“The reference to the ozone layer is 
anecdotal, and the Protocol calls for 
responsible management of factors, 
such as manufacturing, resources, 
waste disposal and transportation, and 

is approaching its final stage with no 
more of the fumigant to be registered 
for soil fumigation from January 2015, 
he explains.
An advantage of phasing out Methyl 
Bromide is a reduced risk contribution, 
to the depletion of the ozone layer.  
However, the fumigant holds many 
advantages to the food and beverage 
industry;  it has good penetration into 
dense grains and flour and a typical 
fumigation period of only 24 to 48 
hours is required to get rid of insects.  
It also leaves no residue on food and 
dissipates easily after the fumigation 

period.”  says Probert.
Methyl Bromide is mainly used for the 
fumigation of commodities in stacks, 
bins and soils that are urgently needed 
in the food and beverage industry, 
she states, adding that it plays an 
important role in the emergency 
treatment of incoming stock and pest-
infested areas.
Methyl Bromide can only negatively 
impact on the South African food 
and beverage industries if it is 
used in the wrong quantities or 
for the wrong application, Jardine 
explains.  “Each application demands 
careful identification, consideration, 
calculation and control for maximum 
efficacy and, primarily to preserve the 
integrity of the original food product 
being fumigated.”
It cannot be used for all food products 
across the spectrum, alternative 
fumigants are then applicable subject 
to the same care and consideration, 
alternative fumigants are then 
applicable subject to the same care 
and consideration.  As with any 
chemical, gas or fumigant there are 
basic safety rules to follow that make 
Methyl Bromide safe to use, Probert 
points out.
The global decrease in demand 
for Methyl Bromide, as a result of 
its phasing out, is reflected in the 
reduced production capacity of the 
fumigant, which has inflated the costs 
of fumigation using this product, 
states Jardine.
He wants, however, that the removal 
or banning of products and remedies 
must be carefully managed from 
a logistical standpoint and suitable 
replacement products and remedies 
to maintain the desired control levels 
should be secured and made available.
“Technology changes and 
replacements carry cost burdens and 
the associated demand on education, 
resources, technology and acceptance 
by the marketplace,” Jardine states, 
noting that expectations need to 
be managed carefully, and that old 
established routines and sequences 
of events will necessarily invite 
resistance to change and cause some 
discomfort.

By Yolandi Booysens

Methyl Bromide is mainly 
used for the fumigation 

of commodities in stacks, 
bins and soils that are 
urgently needed in the 

food and beverage 
industry, she states, 

adding that it plays an 
important role in the 

emergency treatment of 
incoming stock and pest-

infested areas.
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Consumer Protection Act and the 
Impact on Liability Insurance

S
ince the inception of the 
Consumer Protection Act, 
importers, manufacturers, 
distributors, retailers and 

applicators have been hard at work to 
align their businesses to be compliant 
with the act. The insurance industry is 
one such an industry and the effects 
of the act are starting to filter through.
Policy wordings have change from the 
familiar Multimark 3 policy wording 
until recently used as an industry 
standard to plain language policy 
wordings that may differ from insurer 
to insurer.

What has Changed?
The most obvious change is the 
name change from Public Liability to 
Comprehensive General Liability or 
Broadform Liability. Other common 
changes are: 
•	 The	exclusion	of	the	USA	and	

Canada. This is due to the high 
punitive damages that may be 
awarded by their courts. 

•	 The	merging	of	products	
liability extension and defective 
workmanship extension.

•	 Specific	exception	-	“Liability	
assumed by agreement” has been 
removed.

•	 Wording	change	–	“statutory	
defence cost” replaces old “legal 
defence costs”

* These are some common changes 
however please refer to your policy 
wording or broker for the changes 
applicable to you

What should Policy holders do?
•	 Contact	a	reputable	attorney	to	

assist you in ensuring that your 
business complies with the Act.

•	 The	Act	brings	with	it	a	number	
of challenges that will create 
additional costs for their business. 
The initial expenses will save you 
money in the long run.

•	 Business	owners	must	understand	
what the implications of non-
compliance will be and the 
penalties related to them.

•	 Ensure	that	they	have	reviewed	
all their standard contracts to 
ensure plain language and that 

the wording of contracts is drawn 
up in line with the anticipated 
consumer of their product.

•	 Ensure	that	they	have	adequate	
quality control processes in 
place to avoid damage or injury 
occurring (particularly if they are 
dealing with hazardous goods or 
goods for human consumption) 

SAPCA members must ensure that 
proper warning signs are clearly 
visible where pesticides is being used 
and that application instructions are 
exactly followed as per the suppliers 
instruction labelling and that the 
correct safety periods are adhere to.

how to Protect your Business?
Policy holders must ensure that 
they have purchased maximum 
liability insurance cover limits that 
are affordable to their business for 
the potential legal liability risks that 
they will be faced with under the Act. 
Also consider who your suppliers are, 
particularly if they are importing the 
goods used in manufacturing or for 

retail purposes. Further considerations 
are:
•	 Will	you	be	able	to	recover	losses	

from these suppliers?
•	 Is	the	supplier	from	a	country	

with well managed and controlled 
health and safety regulations?

•	 Are	the	supplier’s	goods	of	a	high	
quality?

•	 Are	the	supplier’s	aligned	with	the	
Consumer Protection Act?

•	 Is	the	supplier’s	product	labelling	
sufficiently detailed and aimed at 
the final consumer of the product?

Insurers also offer specialised 
products to assist business owners 
with costly expenses due to:
•	 Products	recall	-	Cover	provides	

indemnity for the cost an insured 
may experience if its products 
need to be recalled due to the 
possibility of injury or damage or 
on government request and first 
party and third party costs should 
be covered. Most insurers who 
provide this cover will do so only if 
the insured has a comprehensive 
recall plan in place.

•	 Product	guarantee	-	This	covers	
the removal, repair, replacement, 
alteration and treatment cost of 
a defective product or a product 
that fails to perform its intended 
function.

•	 Pure	economic	loss	–	Also	known	
as “Financial loss” this is where 
there has been a financial damage 
to a third party without any 
property damage or bodily injury.

•	 Product	inefficacy	-	Financial	loss	
suffered when a product fails to 
fulfil its intended function.

All the businesses in South Africa 
will be affected by the Consumer 
Protection Act, your preparation and 
alignment with the act as a SAPCA 
member is vital to the successful 
continuation of your business. Review 
your policy wordings and make sure 
that your cover is adequate.

Contact us for a risk 
assessment and comparative 
quotation on 087 943 8087 or 
email eduard@carmen.co.za

Policy holders must 
ensure that they 
have purchased 
maximum liability 
insurance cover 
limits that are 
affordable to their 
business for the 
potential legal 
liability risks that 
they will be faced 
with under the Act. 

by Eduard Greeff 



Professional Strength, 
Multi-Purpose 

Insecticide & Termiticide

Packed with power.

Provides premium control of termites, ants, fleas, cockroaches 
and a wide range of other insect pests.

The FIRST professional strength suspension concentrate of bifenthrin. 
Contains 100g/L bifenthrin in an odourless, water-based, 

micro-fine suspension.

Maxxthor’s average particle size of 3 microns enhances soil dispersion, 
lengthens residual performance and gives a faster knockdown.

Residual spray can be used in household, industrial, 
institutional situations and other locations.

Ensystex South Africa
Lower Ground, 13 Jacoba Street ALBERTON 1450
Active ingredient :  100g/l Bifenthrin (Pyrethroid)
Reg.No. L8793 Act No.36 of 1947
MAXXTHOR is a registered trademark of Ensystex, Inc.

CALL 080 ENSYSTEX
(083-226-8336)
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Search on Youtube: 
“Brandenburg - a Day in the Life of a Fly” 

SAVE  ELECTRICITY*
*GENUS FLI uses energy e�cient electronic ballasts.
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T
he development of the modern 
anticoagulant rodenticides is 
a fascinating story, and quite 
different to what one might 

expect. For centuries ‘physicians’ had 
proposed that ‘thinning’ the blood 
was an effective treatment for various 
maladies. In earlier centuries the 
prescription of leeches was common 
for this purpose.

With this in mind, the story of 
the development of modern 
oral anticoagulants starts with 
haemorrhagic disease in cattle in the 
Midwest	of	the	USA	in	the	1920s.	
This disease was characterised by 
severe internal bleeding. The cause 
was eventually traced back to the 
ingestion of spoiled sweet clover. 
Scientists worked to determine what 
the substance was that was causing 
the bleeding. This was eventually 
extracted and identified as a coumarin 
compound. This work by Dr Karl Paul 
Link and his team, working at the 
University	of	Wisconsin	went	on	to	
show that it was actually a fungal 
metabolite that had developed in the 
spoiled sweet clover.

This lead to the development and 
commercialisation of dicoumarol in 
1941 for the medicinal ‘thinning’ of 
blood. A few years later, in 1945, 
while recovering from a recurrence of 
tuberculosis, Link was reading about 
the history of rat control. Rodents 
were a serious problem for the 
farmers he had worked with in the 
isolation of dicoumarol, and he wanted 
to help them out. He considered 
dicoumarol, but thought it better to 
avoid its use as a rodenticide as he 
felt it would detract from its human 
therapeutic uses. He therefore looked 
at the range of products his lab had 
developed from the coumarin work 
overall. 

These efforts to develop an effective 
rodenticide resulted in the synthesis of 
warfarin (Wisconsin Alumni Research 
Foundation). Warfarin was first 
introduced as a rodenticide in 1952 
and, oddly enough, two years later 

it was approved for human medical 
use, despite this having been Link’s 
concern with dicoumarol!

Coumarins, as these compounds are 
known, block the chemical reduction 
of vitamin K, which is an essential 
component in the clotting of blood. 
The ‘K’ in vitamin K comes from the 
German word koagulation. Today 
warfarin is probably most well known 
as a therapeutic agent given to 
humans to prevent thrombosis, the 
formation of potentially life-threatening 
clots in veins or arteries. 

Warfarin has a strong taste deterrent 
that has to be disguised to ensure the 
rodents are not deterred from feeding, 
and will eat poisoned feed for several 
days; or at least until the symptoms 

of poisoning set in. Rodent death 
from warfarin typically takes up to six 
days. It causes a slow death through 
the gradual onset of internal bleeding. 
Further first generation rodenticides 
entered the market over time and 
still remain in use. In the 1950s came 
fumarin from Amchem, a subsidiary of 
Union	Carbide.	Then	in	the	late	1950s	
came a more potent group of products 
starting with diphacinone, patented 
by	Upjohn	Corporation;	coumatetralyl	
from Bayer was developed in 1956; 
and in 1961 chlorphacinone came from 

Liphatech. These latter products offer 
greater toxicity to rodents, but also 
to non-target species. Diphacinone is 
very poor as a mouse killer. 
Later, in the 1960s the rodenticidal 
value of pindone was recognised. 
Pindone had been developed as an 

insecticide by Motomco Ltd. Pindone 
is therefore an effective anticoagulant 
rodenticide, that also exhibits 
insecticidal and mould inhibiting 
qualities, even in its commercial form 

The development 
of the modern 
anticoagulant 

rodenticides is a 
fascinating story, and 
quite different to what 

one might expect. 
For centuries 

‘physicians’ had 
proposed that 

‘thinning’ the blood 
was an effective 

treatment for 
various maladies. In 
earlier centuries the 

prescription of leeches 
was common for this 

purpose.

Active Insight: Rodenticides 
by Steve Broadbent

Search on Youtube: 
“Brandenburg - a Day in the Life of a Fly” 

SAVE  ELECTRICITY*
*GENUS FLI uses energy e�cient electronic ballasts.
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at 0.025%. All these products 
are multi-feed, so the rodent 
has to feed over several days 
to incur a lethal dose.

Within a decade of warfarin’s 
introduction, rats and mice 
resistant to the poison 
were discovered. The 
demise of warfarin in rodent 
control programs though 
is more attributable to the 
development of the more 
effective, second-generation 
anticoagulant rodenticides. 
Ward Benkinsop in the 
United	Kingdom,	the	
company that became Sorex (now 
part of BASF), developed the first of 
these second-generation products, 
difenacoum, quickly followed by 
brodifacoum; while Liphatech 
developed bromadiolone, and later 
difethialone.	As	a	small	UK	based	
company, Ward Benkinsop licensed 
brodifacoum and difenacoum to 
ICI for worldwide development. 
Later, when Shell bought out Sorex, 
they were asked to develop a 
further compound. This lead to the 
development of flocoumafen. These 
are also coumarin derived compounds 
and all are available in the Australian 
market. They remain highly effective, 
though genetic mutations conferring 
resistance to them has been identified 
in both rats and mice.

Second generation actives are used 
at much lower dose rates, but have 
raised concerns over secondary 
poisoning, especially of raptors, which 
feed on the rodents killed by the 
poisons. This has lead to use again 
of first generation products in some 
sensitive areas, though recent studies 
indicate these too are of concern with 
respect to the poisoning of birds, 
especially diphacinone. 
It is the single-feed aspects of these 
second-generation anticoagulants that 
has conferred the greatest benefits. 
Technically, only brodifacoum and 
flocoumafen are true ‘single feed’ 
products, as their potency allows 
for control of all rodents under all 
conditions through a single feed. The 
reality though is that all the second 
generation products are single feed 

in most conditions on most 
species. Whilst death may 
occur from a single ingestion, 
it usually takes 3 – 4 days 
for the rodents to actually 
die, which minimises the 
onset of bait shyness. Mice 
are much harder to kill with 
anticoagulants which has 
given brodifacoum an edge 
as the best mouse killing 
compound.
The major control technology 
for rodents is the use of baits 
formulated from proprietary 
mixtures of cereals and 
wax based substances. An 

important aspect of bait development 
is the presence of both olfactory 
compounds that will draw the rodents 
to the bait; and then the presence 
of high quality cereal and protein 
feed to ensure rodent feeding. The 
wax component is a trade-off in 
block baits. Higher wax content baits 
will keep their form better in high 
temperature environments, but this is 
‘traded off’ against palatability. 
This has lead to the development of 
extruded baits, which are compressed 
and therefore use less wax; and more 
recently, soft baits, often referred to 
as pasta baits, which have the highest 
palatability. The single-feed action 
of these second-generation baits is 
dependent upon a highly attractive 
feed component, which usually 
means a more expensive product. 
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The Prothor 200 SC Termite Defence Zone™

The Protector - Prothor 200 SC when applied to the soil at recommended 
concentrations is undetectable by termites so they tunnel through it. After 

termites come into contact with treated soil they die.

The Prothor Viral Effect - When termites unknowingly tunnel through Prothor 200 SC 
treated soil, they accumulate Prothor 200 SC on the outside of their bodies. It does 

not kill them immediately. The delayed toxicity allows contaminated termites to 
interact with non-exposed termite nestmates infecting and killing all in their path.

The Defence Shield -  Prothor 200 SC’s unique ‘Hysteretic Binding’ ensures 
better dispersion of the Prothor through the soil when it is applied. It then 

grips tightly to the soil particles which ensures the Prothor 200 SC 
Termite Defence Shield keeps on protecting.

Prothor 200 SC whilst deadly to Termites also carries the 
Ensystex warranty of 5 years and full back up support.

The Threat – Subterranean termites are a serious problem 
Prothor 200 SC is registered to outsmart them.

ENSYSTEX SOUTH AFRICA   
Lower Ground, 13 Jacoba Street Alberton 1450
™ PROTHOR 200 SC is a trademark of Ensystex Inc. used by licence to Ensystex South Africa.
Co./Mpy Reg.No.2008/009219/07
Reg.No. L8794 Act 36 of 1947.  Active Ingredient: 200g/l Imidacloprid (Chloro-nicotinyl) HARMFUL (group II).

CALL 080 ENSYSTEX
(080-367-9783)
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Spread the story 
Power of Story

Approximately 80% of all 
buying decisions are made 
after hearing a story from 
a	satisfied	customer.	Your	

profitability depends on the stories 
that your customers tell about you.
Hey, did I tell you about this hotel I 
stayed in when I was last in Cape 
Town? It’s called ‘Extreme Hotel’ 
everything about it is extreme. As 
you walk in there’re these massive 
chandeliers hoisted to the ceiling with 
climbing rope. Walk into one lift and 
it’s decked out as a divers cage with 
sharks bashing their noses through 
the bars. The other lift makes you 
feel like you’re in a cable car going up 
Table Mountain. And the toilets are all 
themed differently, one is called stage 
fright, the whole bathroom is painted 
with an audience of people looking 
at you while you do your business. 
The smoking area is called the 
“coughinroom”.	You	sit	on	a	big	white	
leather topped coffin. The ceiling is 
painted with all these people looking 
down, crying into your grave.’

Think you might want to try 
Extreme hotel Cape Town?
The success of our business depends 
on the kinds of stories our customers 
tell about us. Great stories take you 
by surprise. If every hotel looked like 
Extreme Hotel, there’d be no story. 
If you want people’s attention you’ve 
got to give them something different. 
You	can	do	it	through	exceptional	
customer service, notice the word 
“exceptional” that means giving them 
a surprise, like sending a hand written 
thank you note. Often it happens 
when something goes wrong.

i haven’t told you about my 
lG laptop? 
I bought it because they’re really good 
PC’s. Actually I bought the story, “LG, 
Life’s good” I love that story. The only 
problem was just about every day the 
laptop would just shut its self down, 
what ever I was working on—gone. I 
took it in five times they couldn’t fix 
the problem. Eventually I asked the 
sales manager to replace it. “Sorry,” 
he said, “it’s too near to the end of the 
guarantee.” “But the guarantee’s still 
valid?”	I	said.	“Yes,”	he	replied,	“but	
it’s too near the end.” Huh? What, like 
my guarantee just entered old age, so 
it can’t do the things it used to? Life’s 
good? No, Life’s Gone. Work gone, 
guarantee gone, laptop gone – thrown 
off high-rise building. That’s the kind of 
story you don’t want your customers 
telling.

Truth is, we all mess up. I mess 
up. Things go wrong. In fact most 
stories are about things going wrong. 
And that’s your opportunity. When 
something goes wrong, you get the 
chance to be a hero.

Imagine that even after the fifth 
time I brought it in, LG had replaced 
the laptop and sent me a hand 
written card to apologize for the 
inconvenience along with a R50 
voucher for any other LG product? 
They would have sold an extra 
product, kept me as a life-long 
customer and I would’ve had the best 
kind of story to tell, one with a happy 
ending. One that would no doubt 
have won them a whole lot more LG 
customers. 

You	can	screw	up,	just	give	them	a	
happy ending, that turns them into 
marketing storytellers for you.
Each of your customers has about 
two hundred people in their sphere of 
influence, these people are your true 
advertisers. Conventional advertising 
is also story telling. Problem is 
advertisers are ranked as only slightly 
more honest then used car salesmen. 
No offence to advertisers or used car 
sales people, that’s just a researched 
fact. We don’t want to hear from the 
guy who gets paid to say how great 
you are, we want to hear from the 
guy who pays you. Remember, 80% 
of our buying decisions are made 
after hearing a story from a satisfied 
customer. Here is a simple recipe to 
get great stories.

1)   Be great. There’s no 
replacement for excellence.

2)   Give them a memorable 
story. Do something 
different.

3)  after they’ve told you how 
great you are, ask for a 
testimonial.

4)  Keep the stories alive. send 
them to prospects and 
clients. stick them up in 
your foyer. Put them on your 
website.

Outsurance is perhaps the best 
example of a South African company 
doing this, assuming they are truly as 
great as whose handpicked customers 
have been telling us.
Justin Cohen is a professional speaker 
and author of four books and seven 
audiobooks. This article is based on his 
book “The Astonishing Power of Story.”

The success of 
our business 

depends on the 
kinds of stories 

our customers tell 
about us.

By Justin Cohen
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PestWorld 2013
October 22-25
Phoenix Convention Center
Phoenix, Arizona

Desert character. Phoenix still has cowboys, 
red-rock buttes, and the kind of cacti most 
people see only in cartoons…not to mention 
spends 85 percent of its daylight hours 
basking in the sun. What better place to host 
PestWorld 2013 than the gateway to the Grand 
Canyon?

at Pestworld 2013, you will:

•	 Receive focused education in hard-hitting 
topics such as Canine Scent Detection, 
Staff Motivation, Improving Your 
Company, and Marketing Strategy in our 
extended Thought Leaders sessions.

•	 Network with more than 3,000 other pest 
management professionals, researchers 
and vendors from around the world.

•	 Earn valuable recertification credits 
at more than 80 hours of educational 
sessions led by world-renowned experts.

•	 Find solutions for your business in the 
largest pest management industry 
trade show in the world, showcasing 
the newest products, services, and 
technologies in pest management.

•	 Discover the latest business trends and 
learn how to apply these innovative ideas 
into your business.

Who attends Pestworld?

•	 Owners and managers of pest 
management companies

•	 Pest management technicians and sales 
representatives

MAKING CONNECTIONS   |   FINDING ANSWERS   |   INCREASING PROFITS

http://www.npmapestworld.org

•	 Product manufacturers and distributors
•	 Educators and students

Who exhibits at Pestworld?

•	 Manufacturers and Distributors of 
Products and Equipment for Pest Control, 
Termite Control, Mosquito Control, Bed 
Bug Control, Nuisance Bird and Wildlife 
Control, and Lawn Care

•	 Mold Remediation Suppliers
•	 General Services and Products for Small 

Businesses such as Cell Phones, Credit 
Cards, Insurance, Legal, and Security 
Video Systems

•	 Vehicle Equipment and Accessories, 
including GPS Systems

•	 Computer Systems Technology, Software, 
Web Developers and PDAs

•	 Human Resource Consultants

skyline of Phoenix, arizona

Register at:  www.npmapestworld.org/PestWorld2013




